
Cater to a Diverse Customer Base to Drive Repeat Business
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As the Natural Kitchen continued to expand, it proved more 
difficult to understand each customer’s preferences and 
purchasing patterns. They knew personalization mattered to 
their customers, and they knew they needed a way to cater to 

their customers’ individual needs. They decided it was time 
to find a scalable way to learn more about their clientele, 
while also offering a personal touch that would keep those 
customers coming back. 
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Natural Kitchen’s Monthly Purchases by Loyalty Club 
Members Grow by 119% 
The Natural Kitchen, a popular and growing chain of à la carte restaurants, health food delis, and 
juice bars throughout the UK, launches its Como-powered loyalty program to better appeal to 
customers’ unique taste buds. Now, business is booming with 40% of customers returning on
a monthly basis.

http://www.como.com/
http://www.thenaturalkitchen.com/news


Centralized Data, Personalized 
Customer Experiences
The Natural Kitchen turned to ComoSense to get the rich data and 
insights they needed to target their customers more effectively and 
bring in more business. When they replaced their paper punch cards 
with a digital loyalty program, they gained the ability to identify their 
customers at the POS, track each customer’s purchasing behavior, 
and offer personalized rewards and incentives to keep them coming 
back. By being able to access business data and customer analytics 
for all of the Natural Kitchen’s locations, they can now make more 
informed business decisions to meet all of their customers’ needs. 

Knowing our customers is
the core of our business. Who 

they are, what they want, 
what they buy. Now that we 

have the proper database and 
insights, we can approach 

them in a more personalized 
way and run campaigns to 

drive more sales.”

Alba Formoso Getino
Social Media & Marketing Manager 

at Natural Kitchen

Loyalty Program Highlights 

JOINING GIFT
New members get a free hot drink

POINTS SHOP 
Members accumulate points for every 
pound spent

APP FEATURES
Vouchers, coupons, store locator, menus, 
and more

Solution

Happy Customers, Growing Business
The Natural Kitchen launched their loyalty program in August, one of 
their slowest months of the year. Even so, more customers signed up 
for the rewards club in its first two months than had signed up for the 
Natural Kitchen’s Twitter feed in its first seven years. In those first two 
months, the business gained more than £100,000 in purchases, 
enjoying a monthly growth rate of 119%.

Since then, ComoSense has continued to be the ideal solution for the 
Natural Kitchen’s on-the-go clientele. Those customers now use the 
app to accumulate points, buy vouchers, and get discounts on all their 
favorite menu items. Not surprisingly, 40% of the loyalty club’s 
registered members return to make a purchase every single month.  
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Contact us to find out how ComoSense can work for your business. 

comosense@como.com        (212) 327-3699        

915 Broadway, Suite 1002 New York, NY 10010        
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